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Participants, Spectators & Events

International Sled Dog Racing Association, March 2003.

Introduction

Sleddog sports participants and enthusiasts represent a broad and growing sector of the population.  This demographic profile provides detailed information on their characteristics of age, income, spending habits, geographical location, travel and other traits of interest as well as an overview of the International Sled Dog Racing Association and its activities.

Data has been gathered from scientific studies, past marketing work products, organizational surveys, local race organizations and the databases of the International Sled Dog Racing Association.

The report reflects an ongoing commitment within the sled dog community to conduct research efforts regarding the marketability and spectator appeal of sleddog sports worldwide.

The general perceptions of sleddog sports participants are of active, individualistic outdoor men and women who persevere against the odds and the elements.  Deeply committed to their animals, sensitive to the historical significance of their activities and bursting with energy, they criss-cross the continent and the world in pursuit of quality competition.  We see their images on television, the Internet, in magazines, newspapers and hear about their exploits on the radio.  But who are they, exactly? Where do they come from?  What do they buy? And, who is aware of this sport?

Who are they?

Estimates of competitive mushers have been placed at over 20,000 worldwide and 




over 6,000 in North America by Levorsen, 

et al. (1997).  Other sources, including a survey of 425 subscribers to Mushing magazine, a popular magazine within the sport, have revealed the following;

Table 1
	       Age 1
	Percentage

	Less than 15
	9%

	15 to 24
	10%

	24 to 40
	26%

	40 to 60
	48%

	Over 60
	6%

	Average Age
	39.4  years

	SD
	14.9 years


Table 2
	Education 2
	Percentage

	1 to 12
	22%

	13 to 16
	48%

	17 or more
	30%


	Marital Status 2
	Percentage

	Married
	68%

	Single
	32%

	No. of Children
	0.81


(U.S. dollars)            Table 3
	Annual Income 2
	Percentage

	Less than   $15,000
	11%

	  $15,000 to  $35,000
	39%

	$36,000 to  $49,000
	19%

	$50,000 to  $74,000
	16%

	 $75,000 to$100,000
	11%

	Over $100,000
	4%


Estimates of the average amount of U.S. dollars spent on sleddog activities per year range from $120.00 to $30,000.00 with an average of $3,058.002.  According to Smith (1990) however, racing mushers spend more than recreational mushers and expenditures directly relate to income.
We can see from the above data that sleddog participants and enthusiasts are generally young to middle-aged, college educated, married individuals with small families and middle class income status, though a broad representation from all income levels occurs and a surprising number have post-graduate education.

Where do they live?

Levorsen, et al. (1997) has conducted three surveys of mushing activity, the most recent during the 1996-97 racing season.  According to this data, North American racers are distributed as in Table 4.

Canada
Table 4
	Eastern
	34%

	Central
	48%

	Western
	17%


United States
	Alaska
	40%

	Western
	13%

	Central
	31%

	Eastern
	15%


Travel

Participants in sleddog events travel extensively during the winter months to participate in ISDRA sanctioned events.  To illustrate, we have analyzed 361 teams from 6 representative events (total circuit = 75 events) from Alaska, Canada and the lower 48, using a mid-point to mid-point approach for the event location and driver residence by State or Province.  Two competitors not represented in Table 5. below were from Sweden and Japan.

Table 5

	Miles Traveled
	Percentage

	< 500
	68%

	500 - 1000
	18%

	1000 - 1500
	7%

	1500 - 2000
	4%

	2000 - 2500
	1%

	> 2500
	1%


While most participants live within a 500-mile radius of the events, a sizable proportion travel throughout the North American continent, following the circuit of sanctioned events throughout the lower 48 states, Canada and Alaska.

Few sources of data exist on spectator travel, but at least one race producing organization annually analyzes this variable by means of a free prize drawing.  The Falkland International Sled Dog Race is a mainstream event held annually in the small town of Falkland, British Columbia.  Travel data for the 2000 event yielded the following (Table 6.).

Table 6

Populations and distances appear to account for the preponderance of spectators from the Kamloops and Vernon areas.

What do they buy?

*Data from Mulcahy Sports Group, Inc

According to information gathered by outside consultants, participants and spectators have similar purchasing characteristics, as follows;

· 90% +  own a truck or van as a second vehicle

· Over 25% have owned a snowmobile

· 100% are heavy purchasers of camping and outdoor recreational equipment
· Heavy catalog buyers for sports equipment, outdoor clothing
· Tools and outdoor supplies in general
· Avid sports fans with multiple sports hobbies
Egil Ellis of Sweden, Unlimited Gold Medallist 
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Events

For the 1999-2000 racing season, the ISDRA schedule held 75 sanctioned events, throughout Australia, Canada, Japan and the United States.  Of these 75 events, 16 cancelled due to the adverse weather conditions of the 99-00 winter.  

These events represent 302 separate races with 2,515 individual performances.


ISDRA sanctioned events were distributed as shown in Table 7.

Table 7

	Country
	Events

	Australia
	1

	Canada
	17

	Japan
	5

	United States
	52


Competitors ranged in age from 5.4 years to 67.3 years and were distributed per Table 8. 

Table 8

	Age
	Percentage

	< 15 years
	13%

	15 to 24
	9%

	24 to 40
	30%

	40 to 60
	44%

	> 60
	5%


Total ISDRA membership for the 1999-2000 season was 856. Geographical membership distribution shown in Table 9.

Table 9

	Country
	Members

	Canada
	         142    

	Japan
	27**

	USA
	         661  

	Other
	           26


** All reports not in (3/30/00)

Broadcast and Print Media

Events and competitors associated with the International Sled Dog Racing Association's Championship Points program obtain media coverage through the efforts of local race organizations, participating community organizations, press releases, Dog & Driver Magazine and other materials produced by ISDRA and the local organizations.  The amount of exposure garnered by these efforts varies and totally inclusive summary statistics are not readily available.  However, we can present with confidence the following media report for a reputable Canadian limited class event, The Minden Techni-cal Challenge.   See Tables 10 and 11 on the following page.

Table 10



In addition to the above, the race organization issued news releases to 162 locations in the United States and Canada on two occasions and one post event news release to the same 162 locations.

ISDRA supplements local efforts with news releases to racing member's local newspapers following each sanctioned event.  For the 1999-2000 season, 490 members or 88% of our racing members subscribed to this service.  As a result, 907 news releases were sent to 76 newspapers with a total circulation of 4,086,824 and a mean of 53,774.  Circulation ranged from 2,200 to 400,421. Table 13 presents a breakdown of the circulation data.

Table 13

	Circulation
	Newspapers

	> 5,000
	8

	5,000 - 25,000
	30

	25,000 - 50,000
	17

	50,000 - 100,000
	13

	> 100,000
	8



Sponsors

Sanctioned event sponsors run the gamut from small community based business to multinational corporations.  Typically a single event has a mix of sponsor relationships.  Although statistical data for 

a complete analysis is lacking, an informed



examination of 166 sponsors listed in the ISDRA sponsor database supports the hypothesis that the degree of sponsor financial commitment to sanctioned events is closely related to the prestige, longevity and visibility of the event.  Also, the extent of infrastructure development within the race organization appears to be a key factor in sponsor relationships.

A small sample of sponsors from the 1999 and 2000 racing seasons in Table 14 shows the range of business interest.

Web Presence

The Sleddog community's presence on the worldwide web is growing rapidly as we explore new means to exploit this explosive technology.  ISDRA's web site -  www.isdra.org has become an important medium for promoting ISDRA and 

delivering services to members, sponsors, events and fans.

This past season, we saw an impressive climb in www.isdra.org sessions served during the 20-week period from the end of October 1999 through March 19th, 2000.  The average weekly number of sessions served was 1,203.1 and peaked at 2,169 sessions during the week of 2/20 - 2/27.  

The total number of sessions served during the 20 weeks was 24,062.  Sessions are the measure of the number of discrete users

logging on to the site.  This is felt to be a 

more appropriate statistics than 'server hits' or 'page view hits'.

Some interesting facts for www.isdra.org comes from the continents and countries served.  We served every continent on the globe and saw heavy traffic from Europe,


 South America, Asia and Australia and Oceana.  A mysterious fan from Tonga, which is located in the South Pacific - south of Samoa and just west of the International dateline, checked in almost weekly, tracking the International Championship standings and race results.

Growth

ISDRA has seen considerably growth in its competitions over the past few years.  A summary of total purses for recent race seasons is presented in Table 15.

	Season
	# of Races
	Total Purse

	1999 - 2000
	302
	$384,012.00

	1989 - 1999
	203
	$293,702.00

	1997 - 1998
	149
	$269,000.00

	1996 - 1997
	125
	$263,541.66

	1995 - 1996
	106
	$210,338.00


Skijoring

A rapidly growing segment of the sport and the ISDRA sanctioning program is Skijoring, where a skier on cross-country skies is pulled by 1, 2 or 3 dogs.  For the 1999 - 2000 racing season, ISDRA sanctioned 31 races, up from 15 during the 1998 - 1999 season and only 12 during the 1997 - 1998 season.

About ISDRA

Since 1966, the International Sled Dog Racing Association has served the sleddog community worldwide.  Contributing to the standardization of rules, the organization and development of events, ISDRA has been at the forefront of developing the sleddog community's infrastructure.

ISDRA sanctions events in both Junior and Adult Divisions and recognizes members through the ISDRA Medals Program.  The highly valued ISDRA Medals are a well-recognized sign of superior performance for dogs and drivers alike.  To achieve Medal status a competition type must be represented by at least 6 competitions occurring over 3 ISDRA geographical regions.

ISDRA recognizes the efforts of race organizations through the 'Event of the Year Program' which identifies the best race of each competition holding ISDRA Medal status.  The winner is determined by an objective formula combining the event size, in entries and purse, with ratings of the race quality as assessed by the competitors.


The winners receive Certificates and recognition at the Annual Awards Banquet.  For the following season, a large banner proclaiming their status as an 'ISDRA Championship Event of the Year' is provided for display.

Dog & Driver magazine is the official publication of ISDRA and is printed monthly except for June and September.  Features focus on events, history, people and other topics of interest to mushing fans worldwide.  Advertising is accepted and interested individuals should contact Michelle Cusick, Editor, 1901 County Road 527, Bayfield, CO, 81122. Telephone (970) 884-2501, Fax. (970) 884-0848.  Email - mmcusick@frontier.net.  Magazine samples and ad rate sheet available upon request.

WWW.ISDRA.ORG  ISDRA maintains a great deal of information regarding the sport and the programs of ISDRA on its web site.  Current event results, Championship Point Standings at International, National and State or Provincial levels can be found as well as archives of policies and procedures, program descriptions, general information, links to member club web sites, member's email addresses and much more.

Advertising is accepted on the web site and interested parties should contact Michelle Cusick , Editor.

Skijoring - Claudia Cygnar of Colorado
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Coppinger, L.  The World of Sled Dogs: From Siberia to Sport Racing.  Howell Book House: New York, 1979.

Mushing Magazine, P.O. Box 149, Ester, AK, 99725-0149 USA

http://www.mushing.com

Mush with Pride.  P.O. Box 84915, Fairbanks, AK 99708-4915 USA.  http://www.ptialaska.net/~pride1
International Sled Dog Veterinary Medical Association (ISDVMA).  P.O. Box 543, Sylvania, OH 43560 USA

http://www.isdvma.org

Definitions

Events - organized activities including one or more races held during a specific time period.

Races - sled dog competitions held within an event.  Further broken into Division, Type, Class and Category.

For free electronic copies of this report, contact ISDRA:

22702 Rebel Road

Merrifield, MN 56465      USA

Tel. (218) 765-4297 

Fax. (218) 765-3246

Email. dsteele@brainerd.net
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Tel.  218.765.4297


Fax. 218.765.3246
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Residence�
Population�
Distance (miles)�
Percentage�
�
Local�
5,200�
Less than 35�
8%�
�
Salmon Arm�
16,000�
61�
8%�
�
Vernon�
38,000�
62�
21%�
�
Kamloops�
80,000�
35�
42%�
�
Kelowna�
87,000�
89�
4%�
�
Merritt�
7,200�
75�
9%�
�
Vancouver area�
1,600,000�
293�
2%�
�









Please visit us at � HYPERLINK "http://www.isdra.org" ��www.isdra.org� for complete and up-to-date listings of all sanctioned events, events results, musher profiles and much more introductory information.
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Radio�
30-second Spots�
Interviews�
Audience�
�
CKLY Lindsay�
45�
1�
35,000�
�
105.5 Huntsville�
59�
2�
28,000�
�
CHAY Barrie�
16�
2�
275,745�
�
CFMX Toronto�
13�
-�
358,300�
�
Rock 95 Barrie�
35�
1�
269,500�
�
�
�
�
�
�
Television �
�
�
�
�
CHEX Peterborough�
25�
2�
224,700�
�
CKCO Kitchener�
25�
-�
1,016,100�
�
CP24�
90�
-�
408,000�
�
CITY TV Toronto�
36�
-�
1,697,000�
�
CKVR Barrie�
Unknown�
4�
Unknown�
�
TSN�
"�
2�
"�
�
OLN�
"�
2�
"�
�



Program Broadcasts�
Ave. Audience�
Total Audience�
�
TSN (3)�
300,000�
900,000�
�
OLN (12 min.)�
125,000�
1,500,000�
�
CTV Sportnet West�
Unknown�
Unknown�
�
Wilderness Adv. Guide (Italy)�
"�
"�
�
Know Limits (Europe on Ext. Sat.)�
"�
"�
�
Know Limits (Italy)�
"�
"�
�






Dr. Roland Lombard, Musher, ISDRA Medallist and past President 
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Table 11





Company�
City�
State/Province�
Country�
�
Alaska Fiber Star/ WorldNet Communications�
Anchorage�
Alaska�
USA�
�
Exxon Mobil�
Anchorage�
Alaska�
USA�
�
Bank of Montreal�
Prince George�
British Columbia�
Canada�
�
Bank One�
Indianapolis�
Indiana�
USA�
�
Baymont Inn & Suites�
Mackinaw City�
Michigan�
USA�
�
Headwaters State Bank�
Land O' Lakes�
Wisconsin�
USA�
�
Indus-Comm�
Whitefish Falls�
Ontario�
Canada�
�
LaFarge Canada�
Kamloops�
British Columbia�
Canada�
�
QC+ Pet Foods (Pro Pal)�
St. Mary's�
Ohio�
USA�
�
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